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n the U.S., there are approximately
14,000 Japanese restaurants in business
and the number keeps growing.

Japanese cuisine firstbecame popular
in the U.S. through selections such as
sushi, teriyaki, and sukiyaki. Today,
popular items are expanded recently to
udon, soba, and ramen.

Therefore, our magazine is planning
a special issue on noodle shops with the
main focus on ramen. As a popular selec-
tion following sushi, we hope that ramen
becomes another steadfast favorite in
Northern America.

Ramen shops don’t need to be fancy
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inside, so stores designs can be done rela-
tively cheap. With noodle manufacturing
and distribution companies available,
the success of a ramen shop will depend
largely on the owner’s ambition.

The popularity of ramen in the U.S.
started with Japanese consumers and
quickly expanded mainly through Cauca-
sian consumers within the past one or
two years, followed by Asian consumers.
As seen previously with sushi restaurants,
any ramen shop is sure to have customers
upon opening.

In this special issue, we’d like to
reporton thehistoryofnoodle production,
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Producing Finest Quality Japanese Noodles Since 1981.
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Please Ask Us for Customized Ramen
Noodles for Your Restaurant.
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followed by sales, costs, and the process of
opening a ramen shop.

We hope our issue will prove helpful
to professionals already in the ramen
industry, and also helpful to profes-
sionals who hope to operate restaurants
that serves two different types of cuisines
from day to night.

When Japanese Restaurant Asso-
ciation of America conducted a survey
ten years ago, many respondents indi-
cated that their favorite Japanese food
was sushi, yet they didn’t eat it more
than once a month. However, in this
year’s survey results, many respondents
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Ramen Front Line in the U.S.
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indicated eating sushi more than once a
week. Also, ramen ranked second as the
most popular Japanese dish. It’s exciting
to imagine the possibility of approxi-
mately three hundred million Americans
enjoying ramen once a week.

Ten years from now, it’s possible to
imagine approximately 30,000 Japanese
restaurants in business, of which a third
will be ramen shops. Further coopera-
tion among industry professionals will
prove vital. Our magazine will also strive
to provide more information than ever
before. This issue was made possible by
the following sponsors.
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